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Research on Customer Segmentation and Personalized Service Strategy in

Electric Power Marketing Based on Deep Learning
ZHANG Ying, LIANG Zi-xuan
(Xuzhou Sanxin Power Supply Service Co., Ltd. Tongshan Branch)
[ Abstract] With the deepening reform of the power market, power marketing companies are facing increasingly fierce market
competition. Based on deep learning technology, this article discusses customer segmentation and personalized service strategies in
power marketing, aiming to improve the market competitiveness of power enterprises. This article first analyzes the importance of

customer segmentation in power marketing, then introduces the application of deep learning in customer segmentation, and finally

proposes a personalized service strategy based on deep learning.
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